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	Slide 1 – title slide
	Good afternoon everyone.  Thank you for joining us to celebrate Traidcraft’s 30th anniversary.

	
	

	Slide 1 – title slide 
	As many of you will know we were founded as a Christian response to the scandal of world poverty, as a practical action towards establishing justice in the world of trade.  Our work has been to help the Christian community respond to Jesus’ command to meet the needs of the hungry, the naked and the imprisoned, recognising that many of the world’s poor are trapped in an unjust economic system, but also to reaching out beyond the Church to harness the creative potential of trade and business to provide sustainable livelihoods.

	
	

	Slide 2 – catalogue
	Some of you here today were among our earliest supporters – from the time when we began selling jute products from Bangladesh through hand-drawn catalogues.  The lady in the slide is one of our first producers: Firoza from Sinobah village. When they started out back in the 1970s, I suspect they could hardly have imagined the contribution that Traidcraft has been able to make.  

	
	

	Slide 3 – producers 
	From our first transactions with crafts people in a handful of villages, Traidcraft – with the support of churches across the UK - has grown to deal with over a hundred producer groups in thirty different countries.  The fair trade movement which we have helped to establish now provides support to some 7 million producers, bringing hope and opportunity where little existed before.  

	
	

	Slide 4 – product cupboard 
	The range of products we make available has grown exponentially in recent years, especially in the arena of fair trade foods.  Last year, well over £700 million of Fairtrade marked goods were sold in the UK alone, and the Fairtrade mark which we established is recognised and trusted by 70% of consumers and used by many mainstream businesses.  This country is now the leading and most innovative fair trade market in the world.  

	
	

	Slide 5 – social accounts 
	But Traidcraft has reached further still, through our work in modelling ethical business practices.  We were the first plc in Britain to produce social accounts, something now undertaken by many of our largest companies, and helping put wider social impacts on Board room agendas in a new way.  

	
	

	Slide 6 – Indian producers

Slide 7 – campaigners
	Our charity arm, Traidcraft Exchange, has also blossomed, with projects in India, Bangladesh, South East Asia, East and Southern Africa, helping (among others) cotton, tea and crafts producers, combined with a policy and advocacy team that has been at the forefront of trade justice work as well as promoting responsible business practices.  Major grants from the World Bank,, the UN, the EU, and the Department for International Development, as well as Comic Relief and the Big Lottery are testimony to the professional recognition of our work.

	
	

	Slide 8 -  Elaine Willmore
	It is an amazing track record for a modest-sized organisation, and none of it would have been possible without the loyal and enthusiastic support of an army of church-based supporters.  We now have over 6,500 “Fair Trader” activists, working in churches and schools, and 550 Traidcraft “speakers” talking to schools, women’s groups and anyone who will listen about the importance of trade justice and fair trade.

	
	  

	Slide 9 – cartoon 
	That the dedication of such people has been able to lead to such a degree of change on the past of big businesses, is a great example of how God can work powerfully through the apparently weak and insignificant.  By our practical demonstration of how trade can be made to work for the poor, and our unique perspective as being both a trading company and a development charity, we have been able to be a prophetic voice in the world of business, bringing to the fore a Christian understanding of the true place of people within trade, and the wider ends of justice and human flourishing towards which economic activity should be working.  Rather than letting people be enslaved to Mammon, we are playing a part in making Mammon work towards God’s purposes.

	
	

	Slide 10 – woman in Cambodian rubbish tip
	But with all this success, should we consider the job done and switch attention to other causes and priorities? Far from it:

· When we started, 30 years ago, there were 1.4 billion people living below the World Bank poverty line of 1$ a day; Today there are still 1.4 billion living below that line;
· FT sales are still tiny proportion of UK grocery sales (well under 1%);

· trade injustices and imbalances of power remain huge, but many large charities are now switching all their focus towards the important issue of climate change; 

· risk of companies backsliding on ethical promises in these times of recession.

	
	

	Slide 11 – rubber gloves

Slide 12 – Indian coffee farmers 
	Traidcraft’s role is as important as ever.  Pioneering new areas – such as fair trade rubber; going the extra mile – such as our new instant coffee, sourced from poor tribal farmers and processed and packed in India too (so adding value in the South).  We need to be around to challenge those who seek to distort or dilute.  We need to redouble our  efforts.

	
	

	Slide 13 – supermarkets 
	But ironically, we are also in many ways victims of our own success.  By getting big companies to enter into fair trade arena – always rightly one of our goals -  we have conjured into existence powerful competitors, who are cannibalising many of our traditional markets, on which we continue to depend.  So having encouraged people to buy fair trade in supermarkets in order to get big companies interested – a real success story – we now need Christians to prioritise buying Traidcraft branded products directly or through church stalls to ensure our distinctive Christian voice is not extinguished.  Meanwhile, we are frustrated that the major new grants we are winning require us to raise more donations from the general public to unlock them, just at the time when recession is making inroads into our charitable income.    

	
	

	Slide 15 – man in church drinking coffee

Slide 16 – African producers at church 

Slide 17 -  resources

Slide 18 – producers in BTCS t-shirts
	So in this anniversary year, we need to reinvigorate church support for Traidcraft’s work, so that we can continue to grow and develop our particular contribution towards the Church’s commitment to fulfilling the Millennium Development goals. Up and down the country there are thousands of churches who have registered for “fair trade status”, yet often they are doing little more than serving Fairtrade tea and coffee after services (and is astonishing in my experience how many still serve Nescafe while displaying a Fairtrade certificate on the wall!).  This is such a missed opportunity - for by linking to fair trade churches could be connecting their congregations so much more directly to the importance of justice and social action as part of Christian discipleship.  FT can connect them to brothers and sisters over the world.

We have worship resources and other materials can that can help churches engage more effectively, and in so doing the evidence is that this can often trigger greater lay involvement and can support outreach activities – as has been shown through our close involvement with the Back to Church Sunday initiative.

	
	

	Slide 19 – sugar producer 
	So this is where we need your help. Can you help us get a Traidcraft representative into every parish, circuit or district, perhaps even into every church?  For smaller churches, this might just be sourcing Traidcraft tea and coffee; but larger churches might run a full Traidcraft stall, and all of them, large and small, can help encourage the prayer and financial support that we so need.  Could you encourage your diocese or district to take more seriously its commitment to fair trade?  

	
	Some districts, dioceses, circuits and churches have responded magnificently to the challenge - but we would like to find at least six other dioceses and districts with whom we could work more intensively over the year ahead.  Could you help us make the connections and raise the support that we would need to do this in your diocese/district?

	
	

	Slide 20 – Bangladesh children 
	What else could we do to support the mission of the church in your area?  We’d love to hear your ideas. We can help build a better future for tomorrow’s generation – children such as these in the village of Sinobah where Firoza in first slide came from – school was built by daughter Nargis, whose schooling was funded by Firoza’s earnings from Traidcraft, and this now  enables children of the village to get an education where none was available before.  Help us transform lives by transforming trade.

	
	

	Slide 21 – logo 
	It has been a great first three decades, but there remains so much more to do.  Please help us in the fight against poverty. Thank you.


