SAMPLE PRESS RELEASE

Adapt this press release, adding in your own local information, to publicise your event in your local media and church newsletters.

If the release is longer than one page put ‘1 of 2’ or ‘more’ at the bottom of page one.

Send it by email, if possible to a named person e.g. the News editor of your local paper. Make a follow-up phone call one or two days later. If they say they haven’t seen the press release, which is quite common, be prepared to resend it. 

Please send a copy of your press release to Traidcraft’s Communications Team either by post to the Kingsway address or by email to media@traidcraft.co.uk 
If you could like any help with preparing your press release please don’t hesitate to contact us on 020 7242 3955 or campaigns@traidcraft.org  
Press release

DATE

< HAVE FUN AND BE CREATIVE WITH YOUR HEADLINE, EMPHASISE THE LOCAL ANGLE, FOR EXAMPLE:

 GATESHEAD CHURCH-GOERS CALL ON SUPERMARKET TO PLAY FAIR> 
<NAME OF GROUP> are staging an event to hand over postcards signed by local people calling on supermarkets and MPs to stop the exploitation of farmers and workers overseas.  <STATE IF THE LOCAL MP AND LOCAL SUPERMARKET MANAGER WILL BE PRESENT> 

The <EVENT> at <VENUE>, <DATE>, <TIME> will highlight the recent findings by the UK Competition Commission that supermarkets are guilty of exploiting many of the people who grow, pick and pack the food we eat.

The Commission has proposed tough new measures to prevent this exploitation including a stronger Code of Practice for supermarkets and an independent watchdog to enforce the rules.  

These recommendations come after a 2-year independent investigation confirmed that major retailers continue to pass on excessive costs and risks to suppliers.  This is the third enquiry since 2000 to reveal that supermarkets continue to mistreat the people who supply our food.  It’s clear that the current arrangements do not work and action needs to be taken. 

“This event is a chance for local people to tell supermarkets and politicians how much they care about where their food comes from and the people who produce it,” said <EVENT ORGANISER’S NAME>. “We want to be able to shop knowing that our purchases are helping farmers and workers in developing countries, not harming them.”

Photo op

<IF YOU’RE DOING SOMETHING PARTICULARLY PHOTOGENIC (E.G. DRESSING UP AS A PINEAPPLE OR IF THE MP IS DEFINITELY GOING TO BE THERE AND AVAILABLE FOR PICTURES) INCLUDE DETAILS HERE. LOCAL PAPERS ARE ALWAYS KEEN TO GET GOOD PHOTOS.>
Notes for Editors

· For more information about the event please contact <NAME/ CONTACT DETAILS>.

· For more information about Traidcraft visit www.traidcraft.co.uk 
· Traidcraft is the UK’s leading fair trade organisation and an international development charity. It seeks to influence government policy and business practice to the benefit of the poor in the developing world.
· The full report from the Competition Commission can be found at http://www.competition-commission.org.uk/rep_pub/reports/2008/538grocery.htm
