Draft press release

Adapt this press release, adding in your own local information, to publicise your challenge in your local media and work or church newsletters if applicable.

If the release is longer than one page put ‘1 of 2’ or ‘more’ at the bottom of page one.

Send it by email, if possible to a named person. Make a follow-up phone call one or two days later. If they say they haven’t seen the press release, which is quite common, be prepared to resend it. Please send a copy of your press release to Traidcraft’s Communications Team either by post to the Kingsway address or by email to media@traidcraft co.uk

Press Release: For immediate use

Date here

NAME joins Traidcraft Active Team

NAME OF PERSON from LOCATION is taking part in the EVENT AND DATE to help people across the developing world to work their way out of poverty.

NAME (ADD IN OTHER DETAILS, ie WHERE WORKS/STUDIES ETC) has joined the Traidcraft Active Team and hopes to raise £XXXX to support the vital work of Traidcraft’s development charity.

ADD IN REASON FOR DOING THE EVENT, ANY CONNECTIONS OR MOTIVATION.

Traidcraft Exchange, Traidcraft’s charity, works to enable poor producers in Africa and Asia to grow their businesses, find markets and engage effectively in trade. Support from people like NAME means that more people can finally have the chance to work their way out of poverty. And, through trade, they can do this with dignity and pride in their achievements. 
“Anyone interested in sponsoring me and helping me to change lives in this way can ADD IN WAYS OF SPONSORING/CONTACT INFO,” said NAME. 

Notes for Editors: 

For more information, photographs or interviews please contact NAME, ADDRESS, TEL NO.

NAME will be taking part in the EVENT at LOCATION on DATE

For more information about the Traidcraft Active programme visit www.traidcraft.org.uk/events 






