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Social accounting is an important way of demonstrating the wider impacts that a company has. Traidcraft's social accounts
attempt to show both what we are achieving and what our various stakeholders think about the way we work with them.

In 1993, Traidcraft was the first public limited company to publish audited social accounts in the UK.

We regard the adoption of social accounting by most major UK companies as a huge step forward and we are proud to have played a key part in
establishing social accounting practices.

These accounts cover the work of our trading company and our charity. They have been audited by Just Assurance Network Limited, specialists in the field
of social reporting and auditing.

S, Indicators
| Traidcraft is guided by five key Foundation Principles. See how we have performed against each of them.
FAIRTRADE

|| Traidcraft's stakeholders
Z:i.Every year as part of our commitment to stakeholder engagement, we gather the views of stakeholders about our performance through
surveys, interviews and focus groups.

Financial indicators
= Key performance indicators are provided throughout the Social Accounts. This section provides some further financial indicators to allow the
nl]—ﬂ[' reader to assess our performance in more detail.

External commentary on Social accounts
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‘ x| Magnifying glass  Search the social accounts
Traidcraft's social accounts contain detailed information about our performance during the past 12 months. This search allows you to find
the information you need.

°Down|oads and supporting information
This section contains printed versions of the social accounts and the appendices. You can also find out more about the process we follow.



